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Table 309 Value index for retail sale – corrected 

  2006 2007 2008 

    2000 = 100   

 Retail trade and repair work exc. of m. vehicles 130 133 133 

 Retail trade of food 115 119 125 

 Retail sale of food in non-specialized stores 116 119 127 

 Grocer’s shops 85 86 89 
 All-night shops 114 122 128 
 Supermarkets 108 110 112 
 Discount stores 150 157 177 

 Retail sale of food in specialized stores 113 115 113 

 Retail sale of fruit and vegetables 98 98 90 
 Retail sale of meat and meat products 137 142 127 
 Retail sale of fish and game 150 160 146 
 Bakers´ shops, retail sale of bread, cakes 139 151 153 
 Retail sale of chocolate and sugar confectionery 107 88 97 
 Retail sale of tobacco products 117 112 108 
 Retail sale of wine 66 61 62 
 Retail sale of cheese 84 91 82 
 Other retail sale of food in specialized stores 205 212 232 

 Hypermarkets and department stores 121 123 122 

 Retail sale of pharmaceutical goods, cosmetic art. 139 137 136 

 Retail sale of medical and orthopaedic goods 135 135 134 
 Perfumery shops 155 176 183 
 Chemists (not licensed to dispense medicines) 155 147 144 

 Retail sale of clothing, footwear 145 150 140 

 Retail sale of textiles 102 96 100 
 Retail sale of ladies´ clothing 150 150 143 
 Retail sale of men’s clothing 153 160 147 
 Retail sale of men’s and ladies´ clothing 141 150 141 
 Retail sale of baby articles and children’s clothing 203 214 209 
 Retail sale of footwear 114 116 101 
 Retail sale of leather goods 182 197 185 

 Other retail sale 156 158 152 

 Retail sale of furniture, household appliances  149 153 145 

 Retail sale of furniture 158 164 155 
 Retail sale of carpets 142 143 138 
 Retail sale of furnishing fabrics 131 135 131 
 Retail sale of kitchen utensils, glass and china 236 224 211 
 Retail sale of electric household appliances 203 208 203 
 Retail sale of radio and television goods 94 97 89 
 Retail sale of records, CD’s, cassettes etc. 123 128 128 
 Retail sale of musical instruments  141 157 150 
 Retail sale of hardware1  107 109 101 
 Retail sale of building materials 192 200 190 
 Retail sale of paints and wallpaper 106 98 92 

 Retail sale in other specialized stores etc. 171 170 168 

 Retail sale of books, newspapers and stationery 100 93 88 
 Retail sale of watches and clocks 156 208 229 
 Retail sale of watches, clocks and jewellery 140 138 131 
 Retail sales of jewellery 134 130 128 
 Retail sale of glasses 152 157 156 
 Retail sale of photographic equipment 96 100 115 
 Gift shops 315 316 283 
 Retail sale of sports goods 139 156 162 
 Retail sale of toys and games 133 138 133 
 Retail sale of bicycles and mopeds 133 119 110 
 Retail sale of computers and standard software 148 151 162 
 Florist’s shops, retail sale of plants and seeds 165 161 172 
 Retail sale via mail-order houses 123 126 117 

 � For further information visit www.statbank.dk/deta11 and deta21 
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