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EXISTING SATELLITE ACCOUNTS; &=+

National Expenditure on Education (1962)
National Expenditure on Health (1962)
National Expenditure on Culture (1984)
National Expenditure on Civilian R&D (1989)

Satellite Account on Non-Profit Institutions
(1981)

National Expenditure on Defense
Public Expenditure on Environment Protection
8. National Expenditure on Welfare (2011)
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SOCIAL SERVICES ACCOUNTS

Percent of GDP

7.9%

National Expenditure on Education

7.6%

National Expenditure on Health

4.9%

National Expenditure on Culture

4.2%

National Expenditure on Civilian R&D

The Israeli Satellite Accounts

* The accounts are prepared in the

framework of the National accounts and

are using national accounts definitions

 The accounts include detailed data on
income and expenditure.

* In some accounts (R&D for example) we

present a matrix showing a cross-

classification of financing and performing

sectors.
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Satellite Account of NPIs

SECTORS OF THE ECONOMY

TYPE OF NON-FINANCIAL FINANCIAL
ORGANIZATION | CORPORATIONS | CORPORATIONS | GOVERNMENT | HOUSEHOLDS | PRIVATE NPI TOTAL NPI
CORPORATIONS |C1 c2
GOVERNMENT G
HOUSEHOLDS H
NP1 N1 N2 N3 N4 N5 N=sumni

NPIs Satellite Accounts

Production Account

Sources Uses

Distribution of Income

Secondary Distribution
of Income

Use of Net Income
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National Expenditure on
Culture, Recreation and Sports
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Sources of Data for the National 52
Expenditure on CULTURE SR

Households expenditure survey

Non-Profit Institutions survey

National [ —|
Exp. On
P | Surveys on Local Authorities

Analysis of Gov. Financial Reports

RECENT DATA - 2013
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1. National Expenditure on culture, recreation and ‘w,,!m
sports, at 2010 prices e
1990-2013
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2. Expenditure on Culture, Recreation and Sports, B
per capita, quantity change, compared to previous year
1995-2013
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3. National expenditure on Culture, Recreation and sports, pri ey
by financing sector 2013*

Non-Profit
institutions

1.7%
Households Gowernment
89.5% and national
institutions
2.6%

Local
authorities
6.2%

*Provisional data

J
he share of Households in financing Culture activities in 2013:
89.5%.

Most of the purchases were for Cultural services - 69%.
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4 4. National expenditure on Culture, Recreation and Sports, h
by operating sector 2013*
Gowvernment
and national ‘
institutions Senices by the
2.0% business sector
45.9%
Non-Profit
institutions
20.6%
Local authorities bGO_OdS by the
10.9% usiness sector
20.6%
\__*Provisional data Total 51.1 NIS billion )

The share of the business sector in 2013, arrived at 66.5%.
The share of the Government — 2.0%



Type of activity (based on UNESCO’s recommendations)
Percentage of current expenditure

Music and performing arts (concerts, cultural shows, night clubs, etc.) 21.7

Sports and games (sport clubs, swimming pools, etc.) 16.4

Radio and television (television and radio broadcasting, cable broadcasting, etc.) 12.9

Socio-cultural activities (community centres) 12.5

Nature and the environment (zoos, gardens and planting) 8.0

Computers and use of the Internet 7.3

Literature and periodicals 6.5

Gambling (the national lottery and the sport lottery, excluding prizes) 6.1

Cultural heritage (museums, antiquities) 4.0

Cinema and photography (production and screening of films, filming equipment, etc.) 3.3

Visual arts 0.7

General administration and unclassified activities 0.6
-
N
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Plans for the near future

1. Gather data on other countries.

2. Presenting an international
comparison.

3. Trying to get data on number of
visits\customers in the various
domains of culture.

4. Calculating and presenting data on
expenditure per visit\customer in the
various domains of culture.
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Thank you for your
attention !
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