APPENDIX 3 Ukraine checklist based on compliance with the 2003 ILO Resolution on Consumer Price Indices
Notes:  X= fully compliant

? = mainly compliant i.e. non-conformities are unlikely to have a significant impact on the CPI but latter should be confirmed.
	
	
	Y
	N
	COMPLIANCE ASSESSMENT 

	COMMENT


	1. USES
	a. Alternative price indices available for specific purposes (if extra expense justified).
	?
	
	The index was first published in 1991. One headline figure and sub-indices down to 3-digit (12 GROUPs) COICOP-level are published for the Ukraine as a whole and a headline CPI is published for each region. The CPI is a multi-purpose index with its origins in a compensation index. It is a Laspeyres-type index. The elementary aggregates consist of indices at the 5-digit COICOP-level for each region. The "target" index is undefined and does not have a strong conceptual basis. There is no “family of indices”, representing different conceptual/measurement approaches to meet needs of different users but a “core inflation "index is published. See (b).
	Users have not  expressed a need for a “family of indices” e.g. for an index which took a different conceptual approach to housing or for an index based on arithmetic means. No request for an index which is more appropriate for indexation. The CPI is essentially a multi-purpose index.

	
	b. Alternative price indices appropriately defined and named.
	X
	
	A “core inflation” index is published for analytical purposes based on the all items excluding seasonal items, regulated prices and fresh (unprocessed) food. There is no universally accepted definition of "core" inflation. Users find this helpful for the analysis of inflation.
	The Ministry of Finance has requested has requested an index for "services". It is planned to compute one in 2015. Apart from this no major unmet needs identified by users who have been consulted for the annual work-plan. Users haven't  expressed discontent with one index fits all. But note and publish measures of “core” inflation is designed to show the underlying trend in inflation by excluding those movements which arise from transient factors such as seasonality or other short-term price volatility. Administered prices is a separate issue.

	
	c. Where only one index, definition determined by main use.
	
	X
	The current CPI has evolved from a CPI whose original main purpose was for indexation. The "target " index and chief use are not clearly defined.
	See 1(a) & (b)

	2. SCOPE
	a. Target population relevant to use
	
	?
	The CPI generally follows a number of the internationally accepted concepts and definitions as specified in the international CPI Manual (2004) and for the 1993 (and 2008) SNA and in the resolution passed at the Seventeenth International Conference of Labour Statisticians in Geneva in December 2003 - but there are some significant departures. 
The main departure is the exclusion of institutional households and the expenditure by foreign tourists in the weights but not fully reflected in the CPI basket. The inclusion of expenditure abroad by households who are resident to the Ukraine is also a departure.
The exclusion for practical reasons of illegal goods &, for a “monetary” index such as the CPI, of own account production is common practice & is not an issue. 

The HBS sample covers the whole of the Ukraine - in all regions and in urban and rural areas. 
But there is an issue relating to the defined scope of the price collection which is restricted to towns - about 70% of the population live in towns & their expenditure accounts for 90% of HFMCE. But the proportion of household expenditure taking place in towns will be higher. 

	Need to identify relative importance of the expenditures of institutional foreign tourists & the impact of their exclusion from weights and their lack of representation in the CPI basket. Figures indicate that the expenditure of institutional households account for 1% of household final monetary consumption expenditure (HRMCE). National Accounts might be able to provide the equivalent figure for the expenditure of foreign tourists.
Similarly regarding the restriction of price collection to towns.

	
	b. Population excluded is explicitly stated
	
	X
	Publically available meta-data on website (english version) does not refer to the exclusion of Institutional households or other coverage issues e.g." Population coverage: The CPI calculation is based on the consumer expenditure structure of the whole population .Goods coverage: The consumer basket underlying the CPI computation is unified for all regions & includes the goods & services that are most representative of all households. 


	Meta-data would benefit from a review.

	
	c. If geographical scope is restricted due to resources, this is explicitly stated.
d. Resident or domestic consumption.
	
	X
?
	Price collection in rural areas is excluded on cost-benefit grounds but there are no references to this on the website and no research has been conducted into the impact on the reliability of the CPI.
The target concept is not stated and doesn't follow either the "domestic" of "national" concept. 

The domestic concept should be the target measure for a macro-economic indicator i.e. the CPI covers expenditure in the economic territory of the country on goods and services purchased for personal consumption by individuals or households. It covers tourist expenditure as well as expenditure within the domestic territory of the resident population. The domestic concept is recommended for an index used as a macroeconomic indicator as it provides a measure of inflation in the territory. 

The alternative - the National concept – is where a CPI covers the non-business expenditure of the resident population of the country, regardless of where the expenditure takes place. The latter is considered more appropriate for most indexation purposes.

In practice, the CPI is not compliant with the “domestic” concept. The expenditures institutional households and foreign tourists are an omission that in theory should be rectified and the expenditure abroad of the resident population needs to be excluded.
The CPI also falls does not comply with the "national" concept. This requires the addition of institutional households.

The expenditure of tourists and institutional households is not known.
	There is a need to identify the most appropriate consumption coverage and compute the corresponding expenditure weights and also review whether the CPI basket and retail outlets used for pricing are representative of the concept being followed. If the excluded expenditures are insignificant then they can be ignored.  

It is planned in principle to migrate to national accounts concepts in 2017 - this includes a move to the domestic concept. This will require additional data collection for weights and prices. The latter includes outlets, hotels & restaurants used by tourists. But the national CPI may not necessarily migrate to HICP measurement protocols - this will need to be justified if this is, indeed, the case. 

	
	e. Index covers all types of consumer goods and services relevant to the reference population.
	
	X
	Among the minor, and internationally common, exceptions to the 1993 SNA are the exclusion of illegal goods and services such as prostitution.
The design of the CPI price survey ensures broad coverage of a  majority of goods and services within the urban areas of each Region. The majority of prices, in terms of expenditure weight, are collected locally by price collectors visiting retail outlets. But there is also a significant central collection e.g. tariffs. 

	The impact of the exclusion of rural areas when price collecting needs to be measured and rectified if necessary. Including the impact on regional indices.


	
	f. No omission of illegal or socially undesirable goods or services.
	
	X
	See (e) – this is common practice due to difficulties in obtaining expenditure weights and prices.
	No action required apart from ensuring exclusion is referred to in meta-data.


	
	g. Goods and services purchased for business purposes or expenditures on assets excluded from the index
	X
	
	Expenditures on antiques are excluded as being unrepresentative rather than being out-of-scope. No business expenditure is covered. Owner-occupier housing costs are not included.
	A review should be undertaken on the inclusion of owner-occupier housing costs. This will be covered in a subsequent mission.


	3. BASKET / WEIGHTS
	a. Classification system used – COICOP or a reconcilable version.
	X
	
	COICOP is applied at the 5-digit level i.e. at the class level & at a lower level for sampling the CPI “basket”. COICOP version 1993 is currently used but the next re-basing will migrate to version 2008 (the same version used by National Accounts).
	

	
	b. Classification system used for index compilation also used for household expenditure statistics.
	X
	
	This will be COICOP2008.
	

	
	c. Classification provides the framework for the allocation of expenditure weights.
	X
	
	See (b) above.
	

	
	d. Weights derived from Income & Expenditure Surveys and National Accounts estimates of household consumption expenditure.
	X
	
	The HBS weights have been adjusted for under-reporting e.g. for tobacco & alcohol, and for food, which should bring them into line with national accounts estimates. But there are still some significant and unexplained difference between the CPI expenditure weights and the National Accounts. The weights are updated annually from the annual HBS e.g. the 2013 HBS were introduced in June 2014, with chain-linking over January - May. This methodology was recommended by the IMF and introduced in 1991 when there was hyperinflation. See also price-updating (e) below. Chain linking to January each year will be introduced when the CPI migrates to national accounts principles in 2017
Note earlier reference to exclusion of non-institutional households.
	An investigation needs to be carried out of the apparent discrepancy between CPI weights &national accounts. The HBS shows relatively more expenditure on food & relatively less on transport.
The migration to national accounts principles should also incorporate a broader review of methodology e.g. the measurement of second-hand goods and the inclusion of owner-occupier housing costs. There may be implications for the HBS questionnaire.

	
	e. If weight reference period differs from the price reference period weights are price updated.
	X
	
	The HBS results are price-updated to December using a formula recommended at a period of hyperinflation (see (d) above.
	The methodology for price updating should be reviewed when a January chain-link month is introduced as per the UN Practical Guide to Producing Consumer Price Indices, paragraphs 4.76 - 4.84 & Appendix 4.2 (note column 5 of Table 4.2.1. should read d=a x (c/b). This is similar to but more precise than the IMF calculation.

	
	f. Weights revised at least once every 5 years.
	X
	
	Current weights relate to 2013.  New weights are introduced each year.
	

	
	g. Continuous CPI series created by chaining when new basket replaces the old.
	X
	
	Conversion factors - based on the ratio of the new to old index values are used. Chain-linking is carried out over 5 months when new weights (& basket) are introduced. This involves dual pricing in the link new period, & the calculation or new price relatives. There are no revisions to the index. Similarly for the new basket where new price relatives for the new items need to be imputed - but a new basket is introduced only every 6 years. 
	See above about migration to January chain-link month.

	
	h. New models/varieties of existing product introduced once significant.
	
	?
	Normally only when the basket is updated every 5 years, not necessarily when expenditure weights are subject to annual update. No formal operational arrangements in places to identify and introduce into the CPI newly significant goods (e.g. fridge-freezers replacing fridges) or completely new types of goods (e.g. when e-books first came on the market) in between more regularly but HQ does monitor situation and will introduce such goods at annual re-basing if identified. 
The process for replacing disappearing models/varieties is reactive rather than proactive with HQ advising on a change of model/variety when the price collector reports an item matching the description given by HQ cannot be found. But unlikely to generate significant problems if annual basket update is introduced which also addresses item descriptions.

	A review of the basket at the time of the annual re-basing should be a standard process & would address the potential for upward bias from an aging basket. Any such bias is likely to be relatively minor but is worthwhile investigating. See 3(e).

	
	i. Seasonal products included in the basket (fixed or variable weights used).
	X
	
	The detailed procedures vary according to the particular seasonal items but essentially the fixed-weight approach has been followed since 2014. Strongly seasonal products for food and clothing & shoes are identified from the monthly retail sales figures (the HBS is not used as it currently only generates quarterly figures) plus soft information from price collectors. Seasonal holidays are taken for Tourism Statistics. Imputation starts from the last "normal" price. The imputation of out-of-season prices uses the price development of "similar" products which may be considered substitutes e.g. in season fresh fruit for out-of-season strawberries. The "in-season" period will be re-defined if there is a shift in the season for the "seasonal" e.g. due to an early summer. Also HQ will take into account the situation arising where an item cannot be found in any of the outlets in the shopping “location”. Imputation is conducted at a regional level. 

	This approach follows standard Eurostat methodology.


	4. SAMPLING
	a. Probability sampling used for item sampling if resources available.
	X
	
	The goods and services included in the CPI pricing samples are selected purposively to represent the full range of types and varieties of goods and services within the current scope of the CPI and bought by the CPI population group.  Items are introduced when the HBS shows they account for at least 0.1% of expenditure. Random probability sampling is used for outlets.

	

	
	b. If resources not available for probability sampling, judgemental sampling by statistician.
	X
	
	See 4(a).  Detailed item specifications are prepared centrally for price collectors & vary in the amount of detail in the description for instance — defined brand (but not high fashion), material of composition, model number, style, size, and type of packaging. Note HQ species exclusions on the ground of not being representative e.g. no unbranded or high fashion ladies clothes. Thus, the amount of choice left to collectors varies.
	

	
	c. Sampling frames comprehensive and up-to-date
	X
	
	Item selection is purposive. The outlet sample was last updated in 2012 & will be reviewed every 5 years. The item sample was also last reviewed in 2012 using information from the 2010 HBS. Outlets are based on a stratified multi-staged selection process in chosen towns of a minimum size and has some elements of PPS sampling using information from the Business Register & Trade & Services Statistics on legal entities to which the Regional Offices add information relating to physical entities to create list of businesses. The corresponding list of outlet addresses, shop-floor are, turnover etc is used to select outlet sample with hyper-markets chosen with certainty & small outlets are ignored (cut-off sampling).  Item & outlet sampling meets minimum standards laid down in ILO resolution but the items chosen to be priced rely on a representative outlet sample (purposive selection within outlets).
	Outlet selection is based in large part on random selection but does depend on the accuracy of administrative sources including the business registers. It is desirable to have more information on the latter & to assess its reliabilty.  

	
	d. Sample of outlets and of items reviewed periodically and updated where necessary to maintain representativity.
	?
	
	Outlet sampled & basket last systematically reviewed in 2012 and will be updated every 5 years. But HQ keep an eye on representation & will take special measures if they believe a partial update is required e.g. if a large shopping centre opens or the HBS & retail sales shows a newly significant good such as an e-book.
Note, informal markets and street-traders are excluded.
	The basket should be reviewed annually at the time of chain-linking to maximise the use of available expenditure information and to minimise the possibility of out-of-date samples.

The HBS- which gives where items are bought - should be used to examine how significant these sales are. No need to cover if insignificant.


	5. INDEX CALCULATION
	a. The CPI is calculated starting with elementary aggregate indices.
	X
	
	The elementary aggregates reflect the sample structure – stratification at COICOP 7-digit level by shop-types (hyper-market etc)classes by shop-type by each Region. This increases sampling efficiency and enables Regional indices & sub-indices to be published. The regional offices compute the elementary aggregate indices and the regional indices that are to be published first by HQ. Data transmission to HQ is online.
	HQ checks price quotes for outliers and also the 350 regional item indices & the average prices & the elementary aggregate indices for any peculiar trends (e.g. if food prices go up in one region but down in all others). There is a heavy reliance on the Regional Offices. Email & online conferences are used to resolve issues but annual meetings are no longer held. Use of handheld computers for price collection could streamline the process & enhance quality assurance.

	
	b. Higher level indices are calculated by aggregating the elementary aggregates using expenditure weights.
	X
	
	See 5(a). This is done & done mainly by HQ.
	

	6. ELEMENTARTY AGGREGATES
	a. Geometric Mean used for elementary aggregate indices.

b. Ratio of Averages only used for elementary aggregates which are homogeneous and where there is little substitution.

c. Average of Relatives not used.


	X
	
	Geometric mean used throughout. 
	

	
	d. Elementary index computed using chained form of the formula.
	X
	
	Annual chaining of price indices over 5 months.
	Move to a Eurostat chain-link with migration to a CPI which follows national accounts principles as per the HICP.

	7. UPPER LEVEL INDICES
	a. Laspeyres-type index (current prices, historic weights) used.
	X
	
	Compliant.
	

	
	b. Other index types for specific purposes?
	?
	
	All target indices are “transaction-based” Laspeyres-type indices. Various sub-indices & analytical indices are also compiled – see 1(a) & 1(b). The Ukraine also publishes a core inflation index and also plan to publish an index for services but it does not publish a “Family of Indices”. Users have not expressed a need for other types of indices for specific purposes e.g. for indexation.
	The importance of this issue depends in part on whether alternative indices show a significant difference numerically.  The main area for consideration is the treatment of owner-occupier housing costs which is currently excluded from the CPI. A CPI including OOH should be computed.

	8. PRICE OBSERVATIONS
	a. Standard methods for collecting and processing price information used.
	X
	
	The basis for recording generally follows procedures consistent with international standards. Consumption expenditure is valued at observed purchase prices (market prices), which include applicable taxes, such as Value Added Tax (VAT), less discounts on products.

Discounted prices are recorded only when the discounts are not discriminatory and can be obtained without difficulty or where they are not related to end of stock/end of “sell by” date etc. For example, the CPI does not include items on clearance i.e. disappearing goods at unusually heavily discounted prices. But end-of-season sale prices are included up to last month in season (seasonal clothes follow the "fixed-weight" methodology used for seasonal items in other parts of the CPI). 

If the outlet does not display prices, the price is not obtained by asking the shopkeeper & discounts are not recorded if not displayed (prices have to be displayed as an incentive to purchase).


	

	
	b. Prices collected systematically and accurately at regular intervals.
	X
	
	Prices are collected systematically over the period 1st - 25th of the reference month with each shop being visited just on the same day each month except: 17 goods with potentially volatile prices, where prices are collected daily, & some centrally determined tariffs which are priced once a year. But the latter can vary e.g. bus fares are determined by city authorities who may increase them at any time so HQ regularly looks at websites to check prices. 
As the price of some items can be expected to change regularly over time during the collection month or can be particularly volatile. –  price quotes are collected for the same item in the same shop at the same point in the monthly collection schedule.
In addition there are practical considerations which favour continuous price collection. Most particularly, there is a more even workload, thus avoiding some of the operational problems associated with point-in-time price collection.

The Ukraine considers that spreading the collection of prices from different outlets for particular products over a 3+ week period is a practical and cost effective way of obtaining a set of prices representing the whole month.

An individual item at an individual outlet or service provider is priced only once a month except for some volatile items such as petrol where prices can fluctuate on a daily basis.
Price collectors are trained to obtain only the transaction price. “Special/offers” need to be advertised to be accepted. Quality assurance is carried out in the field by the price collectors, and by Regional managers and people working at Head Office. The shopkeeper is sometimes re-visited to check the information.


	

	
	c. Price collectors trained
	X
	
	Initial desk-based training using the Price Collection Handbook followed by practical price collection in the company of the regional manager.
Further training provided to an individual price collector if warranted by performance, as shown from quality assurance in the field and checking at HQ.
	

	
	d. Price collectors supervised
	X
	
	Each team of price collectors is managed by a Regional Manager who may assist with difficult cases, discusses pricing issues with shop-keeper where necessary. But the Regional Manager's main job is to quality assure the prices, using tools and guidance from HQ, & the computation of the elementary aggregate indices.. 
	

	
	e. Manual available for price collectors
	X
	
	There is a Price Collectors Handbook plus instructions issued by HQ to cover subsequent issues arising in the field, e.g. where HQ find a generic issue which needs to be addressed. Annual conferences of regional managers/price collectors have been discontinued to save costs. 
	With no annual meeting there is a greater reliance on instructions issued by HQ & online conferences & email. HQ may also wish to consider regular visits to regional offices & holding regional seminars. 

	
	f. Same product priced in each period
	X
	
	Product specifications are recorded by collectors to ensure that the same product variety is priced in subsequent collections. The recording of price determining characteristics facilitates the identification of changes in quality. Also recorded whether the price is a sale price.
	But some improvements to procedures might be recommended. For example, the recording of product specifications that prescribe whether or not delivery costs and service costs are reflected in the price. Also further guidance on hi-tech goods?



	9. COLLECTION
	a. Index relates to either monthly average prices or prices for a specific period of time within the month.
	X
	
	Price collection relates to first 3+ weeks in reference month.
	

	
	b. For perishable goods prices are collected at the same times of day and not just before closing time.
	X
	
	Items discounted because near to “sell-by” date are not recorded for CPI.
	

	
	c. Price collection representative of all geographical areas within the scope of the index.
	
	X
	Rural areas excluded.
	Assessment needed of rural area expenditure shares by main COCOP categories (i.e. for the 12 Divisions) & for each region.

	
	d. Prices collected in all type of outlets that are relevant, including open-air markets, informal markets, and internet sellers.
	
	?
	Informal markets, street-traders and also inter-net sellers are excluded. Restricting price collection to urban areas(small towns) may also lead to the under-representation of small “independent” shops. 
	Assessment needed of the relative importance of these purchasing avenues: unlikely to be significant. Internet purchases are increasing in importance & will need to be monitored on a regular basis. Is price development same/different? HBS asks about internet purchases.

	
	e. Specifications provided detailing the variety and size of the items for which prices are to be collected.
	?
	
	Price collectors have some leeway on choice. Also a replacement for a disappearing item has to be chosen before a three month time-limit is up - usually the "most" similar is chosen or sometimes the shopkeeper is asked which model/variety people are buying instead. Specifications recorded, subsequent quality adjustment to the price, prior to being used in the compilation of the CPI is subject to specified procedures - normally collected asks shop keeper what the price of new item was in previous month. See 10(b). 
	

	
	f. Prices collected are actual transaction prices, including indirect taxes and non-conditional discounts.
	X
	
	Yes - imputed prices only used for temporarily missing items.
	

	
	g. Exceptional prices charged for stale, shop-soiled, damaged or otherwise imperfect goods are excluded unless permanent and significant feature of retail market.
	X
	
	For example, collectors will not record a price quoted for fresh vegetables where the “sell by date” is current and the price has been reduced to clear stock by closing time. In the large retail chains these are normally self-evident being displayed separately. 
	Price collector should always check “sell-by” date when in doubt. 

	
	h. Genuine sale prices included.
	X
	
	The concept of a “sale” price can be something of a grey area e.g. with food where prices can change weekly either as new stock has come in and the buyer for the store has negotiated a new price or where supply/demand has changed. In many cases the store manager will not know whether a price reduction or increase will be permanent. 
	Suggest guidance in price collectors handbook is checked/reviewed to ensure it is adequate.

	
	i. Subsidised and controlled prices and unrestricted prices covered.
	X
	
	Yes.
	

	
	j. Alternative means of collection used for different items where appropriate, i.e. outlet visits, brochures, telephone, scanner data, internet.
	X
	
	Yes.
Some prices collected centrally at HO by telephone/post/ internet e.g. utilities.
	.

	
	k. Collected price information reviewed for comparability and consistency with previous observations, the presence of replacements, unusual or large price changes and to ensure price conversions of goods priced in multiple units are correct.
	X
	
	Pricing forms have previous price &, where appropriate, description of “comparable” substitute and whether sale price. Unusually large (no standard guidelines on this) or odd-looking price changes may be checked with shop-keeper at time of collection e.g. if price increased last month and increased again this month but is advertised as a “special” offer. 
	Suggest guidance in price collectors handbook is checked/reviewed to ensure it is adequate.

	
	l. Consistent procedures established for dealing with missing price observations.
	X
	
	After consulting shop keeper price collector will write “out-of-stock” on pricing form.  But will select a replacement if told item is no longer to be in stock.
	

	
	m. Estimated prices included for non-seasonal products that are temporarily unavailable.
	?
	
	The price of the missing item is carried forward for a maximum of two months where price is controlled and is not due for review e.g. "basic subsidised bread, otherwise overall/class mean imputation is used where price development is imputed on the basis of the price movements of similar items. In the third month a replacement is chosen. 
	In principle, essentially follows Eurostat practice & international best practice. But imputation is not an effective method for hi-tech high-turnover items where explicit quality adjustment is much better e.g. hedonic regression.

	10. REPLACEMENTS
	a. Items replaced when they disappear permanently.
	X
	
	If identical or “equivalent” item cannot be priced then price collector/supervisor will initiate a replacement for third month. These will change depending on type of product e.g. whether it is a food item or an item of clothing. Choice of a replacement will be confirmed by HQ.
	For hi-tech high turnover items this can contribute to the aging of the sample (but reduces the reliance on quality adjustment).

	
	b. Replacement made within the first three months of the item becoming unavailable.
	X
	
	See 10(a).
	

	
	c. Replacement selected from available criteria based on: the most similar item; the most popular variety; the most likely to be available in the future (state which).
	X
	
	Replacement generally based on “most popular” item perceived by shopkeeper to have replaced the item no longer in stock or "most popular". But the final judgement rests with HQ.
	Review field instructions, potential to contribute to an aging basket if “most similar” taken especially for hi tech items. See 10(a).

	
	d. Outlets replaced if price cannot be obtained.
	X
	
	Outlets replaced as soon as permanent closure verified (usually has advanced warning e.g. stock is being run down/ no customers). If outlet no longer stocks a range of items e.g. supermarket no longer sells toys then a different outlet will be chosen to price those items even if outlet remains open.
	

	
	e. Criteria in place for the selection of a replacement outlet and includes outlet type and location.
	X
	
	Similar store-type (e.g. supermarket, independent) in similar location selling similar variety of goods. 
	

	11. QUALITY CHANGES
	a. Relevant characteristics of items are recorded on an ongoing basis to ensure changes in quality are identified.
	?
	
	In principle, price collectors list all relevant price-determining characteristics.
	Possibly more central guidance on “price-determining” characteristics would be beneficial in standard format.

	
	b. An adjustment is made to the price when a quality change is detected – the methods used to adjust are based on international guidelines.
	
	?
	Implicit quality- adjustment methods used. 
	Explicit quality adjustment should be explored for the longer-term for hi tech, high turnover items.

	12. ACCURACY
	a. Possible sources of errors actively identified and quantified.
	?
	
	The quality control system - checks are carried out by Regional Offices and by HQ. Latter quality assures choice of replacement items/outlets, some odd looking prices and whether indices computed by Regions look intuitively correct e.g. show similar trend to other regions or, if not, the difference can be explained. But the computation of indices is decentralised and there are limited formal quality control mechanisms.
	The computation of indices by regional offices could be a potential weak point. A formal quality control system needs to be in place. It is understood that standard computer programmes are used to identify outliers. The collection of prices using handheld computers - with real-time quality assurance & editing - would also be a useful tool.

	
	b. Impact of possible errors minimised in the design, construction and compilation of the index.
	?
	
	Not addressed.
	See 12(a).

	13. DISSEMINATION
	a. CPI compiled and released monthly.
	X
	
	Monthly CPI published on the 6th of the month following fieldwork but published on the previous Friday if this is a Saturday  and on the following Monday if this is a Sunday. The time of day depends on when the index is ready for publication. Users have to interrogate the website or telephone.
	Efforts should be made to move to a standard time of day for release but in the meantime consideration should be given to sending an email alert to main customers when figures are uploaded on to website.

	
	b. Timetable for publication pre-announced.
	X
	
	The annual publication scheduled is in January.  The formula for determining the publication date is not published.
	This is given on the website for the sake of transparency.

	
	c. CPI released as quickly as possible- within X weeks of the reference period.
	
	
	See 13(a). Within 6 days of the price reference period. This is impressive.
	But website states "within 10 days"?

	
	d. CPI released to all users at the same time
	
	
	It is the policy and practice to make all statistical releases - including the CPI - available on the website to government, commercial, and private users simultaneously. All statistics are treated as confidential and regarded as being “under embargo” until then.
	

	
	e. CPI release accompanied by comments, interpretation and a short methodological explanation.
	X
	
	Press Notice gives index numbers and % change for “all items” index and sub-indices. A short commentary accompanies these figures providing e.g. reasons for movements in inflation such as an increase in food prices. There is also an "express" issue released on website which gives basic information. Meta-data meeting IMF standards is available on website (less detail in English version). www.ukrstat.gov.ua.
	A “contributions to changes in the annual inflation rate”  should be computed and published. This is a powerful analytical tool to in understanding inflation (UN Handbook, paragraph 14.60). Press Notice should also give forewarning of methodological changes & re-basing a month before they take place.

	
	f. Rules relating to release made publicly available – including who has pre-release access (and details of this arrangement).
	X
	
	There is no pre-release & there is a statement to this effect on website. 
	

	
	g. Corrections made and published if necessary i.e. if estimates have been seriously distorted by errors in compilation.
	?
	
	The CPI is not revised routinely e.g. when more/better data becomes available e.g. a 1st, 2nd etc estimate as per national accounts. There are no guidelines relating to what would constitute an error that would lead to re-publication e.g. the level of accuracy (e.g. changes the published figure) or the policy regarding sub-indices, revisable and there are no operational guidelines on the procedures to be followed. 
	There needs to be written guidelines & these should be part of the meta-data.

	
	h. Planned revisions pre-announced and meta-data provided.
	?
	
	In principle the CPI is non-revisable (unless there is an error?). See issues raised at 13(g). 
	

	
	i. Publication should show the index level from the index reference period.
	X
	
	Index level as well as annual & monthly inflation rates published. Rounding apart, inflation rates are in principle replicable from the published index numbers. 

	

	
	j. Indices for the major expenditure groups compiled and released.
	X
	
	Sub-indices down to 5-digit COICOP-level are published for Ukraine as a whole. Less detail for regional indices.
	

	
	k. National CPI results reported to the International Labour Office shortly after release.
	X
	
	CPI is routinely uploaded on to ILO & IMF Websites. 
	

	14.CONSULTATIONS AND INTEGRITY
	a. The compiling agency has the professional independence, competence and resources to support the CPI programme.
	X
	
	This is embedded in legislation. The Statistics Office decides which indices to produce and the methodology to be adopted. A professional culture is strongly embedded in the institution. The choices of sources and statistical techniques, as well as decisions about dissemination, are informed solely by statistical considerations.

The Statistics Office also has authority to comment on erroneous interpretation and misuse of the CPI and has done so when appropriate. 
Resources are tight.
	Some of the recommendations made elsewhere in the report should increase effectiveness.
The terms and conditions under which CPI statistics are collected, processed, and disseminated could be more widely publicised on the website as part of the meta-data.


	
	b. The agency responsible, consults users on issues of importance to the CPI, i.e. methodological changes.
	?
	
	There is an annual workshop for main users which provides an opportunity for discussion on methodological and other issues. The CPI review process includes formal consultative mechanisms via a Permanent CPI Committee (Ministry of Commerce, the Central Bank & scientific Institutions are members). All members have experience of using the CPI. The committee expresses an opinion on, e.g. proposals on methodology, and it is unlikely that the Head of the Statistical Service will implement changes that fail to get support (but he has the authority to do so if he wishes). There are no formal mechanisms for consulting the general public e.g. via written submissions and through public hearings.
	Transparency and trust in statistics would be enhanced if details of the committees & its deliberations were placed on the website.

	
	c. A full description of the data collection procedures and methodology is widely available.
	X
	
	On website & some background notes included in Press Notice.
	

	
	d. Users informed in advance of changes to scope, weights or methodology.
	
	?
	There is no general policy covering this.
	The Statistics Office should provide advance notice to users about major changes in methodology, source data, and statistical techniques, including for the CPI. This should be done in the regular publications, i.e. CPI press notice for periods before the changes take effect. 



